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Preferred Health Magazine is among the leading publishers of health and wellness information nationwide. Advertising with PHM is a highly-effective way to reach consumers, physicians, and healthcare professionals for your product or service.
The cover of PHM hosts celebrity interviews and top physicians who bring a following of new readers to each issue. Inside, PHM content covers health and wellness topics, medical technologies, medical research, lifestyle/ beauty, alternative/holistic medicine, as well as book reviews and profiles of experts in the healthcare industry.
We have the ability to run targeted campaigns for a variety of categories. We also receive organic search traffic from Google, Yahoo, and other search engines on hundreds of health related search queries and keywords. These visitors are more likely to be interested in advertisements for health related products and services.
We offer a wide variety of advertising options and solutions including: 
· Print ads
· Social Media ads 
· Website Banner Ads
· Promotional Video Ads 
· Billboard ads
· Product ad with Interview (Book, Services, Product) 
· Podcast Interviews

You can also reach out to us if you have alternate advertising opportunities in mind.
Preferred Health Magazine (PHM) offers brands the targeted opportunity to educate patients and facilitate dialogue with their physician at a crucial time - right before they see their doctor. 
Distributed in print and electronically to thousands of physicians’ offices nationwide, PHM includes 4 prime advertising positions, [Inside Covers front and back, First Page, and Back Cover] giving brands the opportunity to “hold rank” in the publication with guaranteed exclusivity.


HOW COVID 19 IS CHANGING THE PLATFORM:
Since 2019, online health-related searches have sky-rocketed. An estimated 7 percent of Google's daily searches are health-related, according to Google Health Vice President David Feinberg, MD. Google's total daily health-related searches amount to 70,000 each minute, according to reports.
Let’s face it, the Coronavirus has changed the way we think about hygeine. That is why PHM’s online presence is taking center stage with more celebrity interviews, hard-hitting topics, and trending health concerns that people want to learn about in order to live a healthier lifestyle. Our cover interviews have included some of today’s most influencial figures including Deepak Chopra, Larry King, Fran Drescher, and Montel Williams. Inside featured articles have included indepth reporting of ‘Mob Mentality’ and ‘The Covid Brain’; and have included profiles of today’s top “Patient Preferred”physicians throughout America. 

POINT-OF-CARE ADVERTISING WORKS: 
> The average patient spends 20 minutes in the waiting room
 > 84% more likely to talk to a doctor about an ad they saw while in the waiting room 
> 64% switched brands after seeing or hearing patient messages at the POC 
> 69% of caregivers read magazines and/or pamphlets in the doctor’s office 














	Preferred Health Magazine Advertisements & Pricing
	


	FRONT COVER B
(COVER PAGE/B 
with inside feature interview)
BACK COVER
BILLBOARD ADS

	PREMIUM PRICES Inquire Within
Interviews must be health related

	Inside Front cover- Full page
	$2,500. (3x Issues)

	Inside Back Cover- Full page
	$2,000. (3x Issues)

	8 X 10” Full-Page
8.67"  W  X 11.25" H
	Single Issue: $595.00
3x issues: $1350
First 10 pages add $200.


	Half Page 8.62 W x 5.61 H
	½ page Single Issue - $400.
1/2 Page (3x issues) - $ 1,000.

First 10 pages- add $200



	2/3 PAGE AD
8.67"W  X  7.26" H
(with Bleed)
​
	2/3 page Single Issue - $500.
1/2 Page (3x issues) - $ 1,200.

First 10 pages- add $200


	1/3 Page 8.62W x 3.75H
	1/3 page Single Issue- $350.
1/3 page (4x issues) - $ 900.

First 10 pages add $200.



	¼ Page 4.20” W x 5.51” H 
	
¼ page Single Issue $250.
¼ page per year (4x issues) $600.

First 10 pages add $200.


	Website Banner Ad Display
Home Page


	 
$250. per month (30 Day Display)
$2,000 per year- paid up-front (12 month display).
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“TALKING POINTS” PODCAST With PREFERRED HEALTH MAGAZINE 
30-45 MINUTE INTERVIEW FOR YOUR PRODUCT OR SERVICE
$300.
[image: ]
[image: ]






***Billboards, Reviews, Podcast Interviews, Videos = Custom quotes depending on scope of project.
Advertising policy at Preferred Health Magazine
· Advertising must not be misleading or make fraudulent claims.
· Advertising must comply with all applicable laws, regulations and codes.
· Preferred Health Magazine (PHM) reserves the right to reject any advertisement, for any reason whatsoever, at its sole discretion.
· Advertisers must confirm in writing they have the right to use any third party’s intellectual property e.g. trademarks, copyright, graphics, etc.
· We do not accept advertising that contains pictures or text advocating
prejudice or discrimination against any race, national origin, religion, disability or handicap, gender, age, or sexual orientation.
· We do not accept advertisements for betting, lotteries or gambling.
· We do not accept tobacco, tobacco brand or tobacco product advertisements.
· We do not accept firearm/weapons advertisements.
· We do not accept any advocacy ads, political party or candidate advertising.
· We do not accept advertisements directed at children.
· We do not accept advertisements that are designed to collect personally identifiable information from visitors to the PHM Website without their knowledge or permission.















FULL-PAGE ADS
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BOOK REVIEWS, PRODUCT INTERVIEWS, & PROFILES
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LIVE DIGITAL BILLBOARD DISPLAYS : Prices Vary
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CELEBRITY COVER &  INTERVIEWS
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‘www.patientpreferredphysician.com
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Integrating Wellness into your home and office
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JUDY L. MANDEL

Judy L. Mandel is the author of
Replacement Child - a memoir, and
co-founder of Replacement Child Forum.

For more information on:
httpy//replacementchildforum.cony
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GETTING TO KNOW

JAMES T. McGLOWAN, JR., MD

He's been named “Physician of the Vear and rightfully o for
Dr. McGlowan who seems unstoppable in providing topnotch care with
optimal results for those needing osteopathic surger: Lec’ learn more
about ths phenomenal physician in his PHM featured interview

PHM: You have been an orthopedic surgeon for nearty two decades now;

can you remember what firs inspired you (o become a doctor?

JM: Early exposure to the medical field through my father he was a biology

professor and his friends were dentists and doctors. 1 worked 3 a page for

B <<racors in Misissippi who were physicians and lawyers. This sparked my
interest in medicine

PHM: Who have been your mentors?
JM: Three mentors influenced me the most i the practce of arthopedic surgery and sports medicine.
Dr. John Marzo and D. Les Bison. physicians for the NFL Bulfao Bills and NHL Sabres, provided
expertise and knowledse in the ficld of arthroscopy and sports medicine. Dr. Kenneth Krackow a
professor from Johnis Hopkins Unlversity provided expertise and knowledge in the fieds of joint
Teplacements

PHM: Your have performed 8200 successful arthroscopic joint procedures, 3,500 reconstructive
Iracture procedures and 2,800 hip knee, and shoulder replacembnts. What has been your Ereatest
JM: Highly successful outcomes in joint replacements including knee replacements performed
Simultaneously Stating private practce n 2008 insiead of being an employed physican. Having
athletes at every level retun 1o there sportactiviy ater surgery and therapy

PHM: Can you tell us about a time where you helped one of the many athletes you've treated and
how that patient benefted”

JM: There was a young lady, a collegiate athlete, who underwent bilateal knee ardhroscopies
Simultaneously her senior year after season. She then went to play fo the WNBA and sul does 1o this
day: There wat concern that having surgery would Jeopardize her career. A high school athte who
was premier running back with a college scholarship needed an ACL surgery prior to playing for
college. There was mich hesitancy and concern that the surgery would jeopardize his scholarship
‘and future career. He had a successul ACL surgery and ran for ouchdowns his irst season and was
Considered forthe NFL A premi high school wide recelver received 14 scholarship offes for colcge
afte having an arthroscopic knee procedure berween seasons. A patient leg pressing 250 b, using
ireadmill and bicycle ater bilatera Knee replacements. A patient shoulder shrugging 400 1bs after
bilteral shoulder rtator cu repairs and bicep tenodests

McGlowanMD.

PHM: What is your patient care philos
JM: High-qualiy careat al times forevery patient. My goal s to make.
Jou beter, stronger, and faster than priof o surgery

PHN: Treating patients o different types of traumas and disorders;
walk me through what a patient can expeet from their visit and your
approach (o each individual case

JM: Patients can expecta ful istory, a thorough and detailed
‘mechanism of Injury through their isory of pain, factors causing
improvement and worsening through a review of diagnosti studies, and
a comprehensive treatment plan that Is speciic (o each individual
patients goals

PHM: What can you tell me about the recent pandemic and how it has changed the way you
treat patients.
JM: The pandermic has caused changes to the practice by socaldistancing,Seriliy, and receiving

PHM: Which treatment technology has been the most beneficial t your patients and why?
JM: Minimally invasive joint replacements, rbollc. assisted surgery: because of precision and
quickness of surgery. New arthroscopic technologies including allogaft, arthroscopi
Superior capsular reconstruction which is an alternative 0 shoulder replacement with goo

PHM: What does it mean (o you t be known as a “Physician of the Year?
JM: It means honor and presige

PHN: What have you enjoyed most about working in orthopedics?
JM: I have enjoyed many endeavors working in orthopedic surgery. Reconstructng and perfecting
‘anatomy; resoluion of problems and success

PHA: When you are not treating patients, what past-time activities o you enjoy?
JM: Weight ifting, running, and rea esat.
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Catch the Podcast on Spodify, Apple, YouTube, Anchor
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